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Challenge

 TLDs are not the easiest 

product to advertise!

 Intangible products that 

cannot be seen, tasted, felt, 

heard or smelled

 Well integrated in our daily 

life, but still many people are 

not aware of them

 A big marketing challenge!

Objectives

 Increase registration volumes

 Consolidate registered 

volumes

 Raise awareness  

 Value the domain

 Outreach ad-hoc customer 

groups

Challenges & objectives
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EVENTS FOR REGISTRARS
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2010 Registrar Lunches

 Regularly hosted in various

locations throughout

Europe

 An opportunity to get all the

latest .eu updates and

share perspectives on

EURid and .eu

25 November: Germany, Munich

19 November: United Kingdom, London

18 November: Netherlands, Amsterdam

11 November: Czech Republic, Brno

5 November: Poland, Warsaw

November: Greece, Athens

1 June: Sweden, Goteborg

28 May: Italy, Rome
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Annual Registrar Meeting

 Bringing together EURid and representatives from the 

worldwide .eu registrar community 

 Achievements and challenges are reviewed, allowing 

reflection and discussion on key issues

 Live webcast available

 20/06/2010 RAM held in Brussels. Agenda:

Introduction, statistics and the way ahead - Marc Van Wesemael

DNSSEC live - Peter Janssen

Marketing .eu: present and future initiatives - Giovanni Seppia

Multiyear Registrations - Dimitri Geshef

https://secure.registry.eu/files/Mar.pdf
https://secure.registry.eu/files/Pet.pdf
https://secure.registry.eu/files/Gio.pdf
https://secure.registry.eu/files/Gio.pdf
https://secure.registry.eu/files/Gio.pdf
https://secure.registry.eu/files/Dim.pdf
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PARTNERING 

WITH REGISTRARS 
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Picture contest in Estonia
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Co-participation at fairs
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Flexible Promo Credit Programme

 Launched in 2009, valid until 31 March 2011

 1 promo credit for each new .eu domain name 

registered during an earning period

 1 credit = 1 new .eu registration free of charge

during a cash-in period

 Renewals do not qualify

 Domain names need to  have been available for at 

least 24 hours

 Earning periods: 3 to 12 full months

Cash-in periods: 1 to 3 full month
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Co-Funded Marketing

 Funds automatically deposited into registrar’s
marketing accounts

 new .eu registrations: 1.50 euro

 .eu renewals: 0.35 euro

 Any domain names registered (at least 24 hours after
released from quarantine) or renewed since 1 January
2009

 Funds used to reimburse up to 50% of the eligible
costs of approved marketing campaigns
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LITERATURE
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Available on the EURid 

Registrar Extranet:

• To be downloaded

• To be ordered in its 

standard version

• To be customised 

with the Registrar 

logo

8 reasons to choose .eu
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8 reasons to choose .eu
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.eu expands your business
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ENHANCED CONTENT

EURID WEBSITES
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e-learning platform

Available on the registrar extranet (www.registry.eu)
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Volume 1: How top-level 

domain customer service 

and brand influence 

customer buying behaviour

Volume 2: What's in a 

domain name extension?

Intelligence reports

http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_1.pdf
http://www.eurid.eu/files/eu_insights_2.pdf
http://www.eurid.eu/files/eu_insights_2.pdf
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.eu testimonials 

YouTube channel
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Thank you!

joke.braeken@eurid.eu


