
Emerging Global 
Markets

BRIC countries as new centers of growth for domains

RU.COM

BR.COM

CN.COM



Overview of topics

Rapidly growing markets for domain sales

Strategies of entry in BRIC countries:

Low price point entry

New distribution models

New Brand management 
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China The total number of domain 
names has fallen to 11.21 million

In 2008, the number of Internet users 
declined by 3 million as a result of 

stricter policing – with 1.72m domains 
and 81m internet users, India is at 2% 

of its capacity.

Brazil registrations rose 
20% last year

Russia, with almost 60m internet users 
and 3m domains registered is at 5% of 

its potential

Do’main
Facts



CentralNic -Why?

Rapid growth of new and online businesses needing their name 
- but finding it unavailable at most extensions

Growth of internet in households and internet savvies 

Local businesses seeking visibility worldwide (ie: .br.com sites 
more visible in US,Europe than .br sites)

Individuals and entities searching to do business internationally

Cnic domains convey the national identity plus the .com ending 
that attracts 90.2% of all internet traffic* 

*Source: FairWinds



Low Price Point Entry

Microsoft’s mistake

CN.COM $6.99 - prices dropped by 80%

BR.COM offer end of year







New Distribution 
Models

Registry Reseller
Sub-

Reseller

CustomersOrders
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New Brand 
Management

Partnering with key players (RU-CENTER)

New Services (EMAILME)

Re-launch of UK.COM

Premium brands

Celebrities




